The purpose of this study was to investigate factors influencing to become opportunity driven entrepreneurs. Based on Global Entrepreneurship Monitor (GEM) data in 2015, 7,465 samples of nascent entrepreneurs from 13 countries of Europe (n=3,678), and 10 countries of Asia (n=3,787) 
Introduction
Entrepreneurship has played important roles for an economic growth and development of nations (Van Stel, Carree, & Thurik, 2005) . Entrepreneurship contributes employment creation, productivity, growth, and innovation (Van Praag & Versloot, 2007) . Shane and Venkataraman (2000) defied entrepreneurship as the process by which individuals pursue opportunities without regard to resources currently under control including the discovery, evaluation and exploitation of opportunities. Previous studies showed that Individuals decide to engage in entrepreneurial activity because of different motivations. Wide classification of entrepreneurial intention motions is push/pull motivations.
According to Shapero and Sokol 1982 cited in Peterman and Kennedy (2003) , 'pull' motivations include the need for achievement, the desire to be independent, and opportunities for social development. 'Push' motivations may arise from unemployment, family pressure, and individuals' general dissatisfaction with their current situation. Reynolds, Camp, Bygrave, Autio, & Hay (2002) classified entrepreneurs into two different categories; namely, opportunity and necessity driven entrepreneurs. Each category of entrepreneurs has a different impact on a country's economic development. Economic development within these countries varies significantly by necessity and opportunity entrepreneurs. Consequently, in the future the ratio between opportunity and necessity entrepreneurs will determine a country's economic developmental indicators (Ács & Audretsch, 2006) . Anca, Viorel, & Elena (2009) stated that necessity driven entrepreneurs are common in developing countries and opportunity driven entrepreneurs are prevalent in mostly developed countries and entrepreneurial policies should focus more attention towards the OEs in the developed countries because of their high economic contribution to the society.
Previous studies have explored the characteristics of necessity and opportunity entrepreneurship (Bergmann & Sternberg, 2007; Block, Sandner, & Spiegel, 2015) . However, there are few studies focusing on comparison between different continents. In order to fill the research gap, this paper will investigate the individual level antecedents of opportunity driven entrepreneurship in Europe and Asia.
Literature Review

Necessity and Opportunity driven Entrepreneurship
According to Thompson (2004) , previous scholars have used various methods in order to explain motivation to start a new business. Gilad and Levine (1986) cited in Littunen (2000) classified the entrepreneurial motivations into two types, namely push and pull motivational factors. Push factors refer to negative influential factors for new business venture such as unemployment, job dissatisfaction. On the one hand, Positive factors are associated with positive situations such as taking a new business opportunity. Pull factor driven entrepreneurs start a new business as a result of profit seeking opportunities. Entrepreneurs who would like to enhance their life satisfaction are commonly pull motivated and those who start their career because of job dissatisfaction are classified to push motivation. Verheul, Thurik, Hessels, & van der Zwan (2010) stated that pull motivation is considered as a requirement for autonomy and social recognition while entrepreneurial push motivations are generally investigated as a risk of unemployment and family pressure.
In the line of this push/pull motivation concept, according to the Global Entrepreneurship Monitor (GEM) 2002 report all GEM countries' entrepreneurship activities have been categorized into two broad groups like -necessity and opportunity driven entrepreneurs followed by aforementioned motivational concepts (Reynolds et al., 2002) . In accordance to Devece, Peris-Ortiz, & Rueda-Armengot (2016) , the concept of push and pull factors have replaced the necessity and opportunity entrepreneurial motivations that are used for new business creation and as a basis for decision-making for entrepreneurs. Necessity entrepreneurship is focused primarily on needs; whereas opportunity entrepreneurship is mainly operating based on voluntary engagement or unique market opportunity. The following table represents the major motivating factors regarding to pull (necessity) and push (opportunity) entrepreneurs (Ivanova et al., 2017) . Rasel (2014) 
Entrepreneurial cognition approach
According to Krueger (2003) cited in Zamberi Ahmad, Roland Xavier, & Rahim Abu Bakar (2014) stated that every human activity is influenced by mental processes, such as motivation, perceptions or attitudes. Entrepreneurial cognitions are the knowledge structures that people use to make assessment, judgment or decisions involving opportunity evaluation, venture creation, and growth (Mitchell et al., 2004) . According to Abu Bakar, Ahmad, Wright, & Skoko (2017) , GEM variables in Adult Population Survey (APS) can measure the range of cognition approach that affect propensity to start up a business venture. The summaries variables based on cognition approach are summarized in the Table 2 . Based on the theory of planned behavior, individuals' attitudes influence their behavior. All behavior is seen as the concurrent result of the operation of both intuitive and rational systems. An entrepreneurial behavior is defined as the creation of a new institute to pursue an opportunity, which is also the product of both intuitive and rational systems of entrepreneurs. Entrepreneurs are distinguished by their capability to recognize and take advantage of opportunities unseen by others Self efficacy Entrepreneurial efficacy influences a decision of an individual to start a new business. Entrepreneurial efficacy is represented by perception of opportunities and confidence in his or her skills. Perceptions of entrepreneurial skills indicate how confident respondents are in their possession of an adequate level of certain skills related to entrepreneurship. Possessing these skills could make individuals feel more capable to start a business. Entreprene urial network Generally, Personally knowing other entrepreneurs should generate positive attitudes toward entrepreneurs. Development and the related possibility of discovering business opportunities and increasing the willingness to start a new business are influenced by role models. Based on the networking point of view, an individual is able to access support, information and other resources by establishing and maintaining a network within an entrepreneurial society.
Fear of failure
The theory of planned behavior holds that individuals' fear of failure leads to the perception that they are unable to control the behavior required to venture into business. The nonexistence of this fear would get rid of the perception of incapability to handle a situation and an unfavorable attitude towards the behavior.
Source: Abu Bakar, Ahmad, Wright, & Skoko (2017) 3. Research Methodology 3.1 Samples GEM data of Adult Population Survey (APS) in 2015 was used in this study. According to Reynolds, Camp, Bygrave, Autio, & Hay (2002) , the total entrepreneurial activity (TEA) is defined as the "percentage of the adult population (18-64 years) that is either actively involved in starting a new venture or is the owner/manager of a business that is less than 42 months old". Based on the first screening of the data set, there were 7,465 samples indicated that they are either actively involved in starting a new venture or is the owner/manager of a business that is less than 42 months old (TEA). GEM also classified the motive of those people involved in TEA -opportunity and necessity entrepreneurship. In total, there are 5,507 samples indicated that they involved in opportunity early-stage entrepreneurial activity. In other words, they can be defined as opportunity driven nascent entrepreneurs (Duguleana & Duguleana, 2016; Sultanova & Chechina, 2016) .
Measurement
The constructs and questions of this study are summarized as the Table 3 . 
Results
Samples profile
As stated earlier, the data of this study derived from GEM Global APS Individual Level data in 2015. In this study, we defined the operational term of a nascent entrepreneur in this study by using the "TEAyy" variable (person who involved in Total early-stage Entrepreneurial Activity). In total, there are 7,465 samples of nascent entrepreneurs form 13 countries in Europe; namely, Greece ( Descriptive statistics shows that 57.2% and 42.8% of the respondents were male and female respectively. The majority group of this study was male (57%) age between 18-24 years (29.2%) with secondary degree education (38.7%). Next step, in order to classify, an opportunity driven nascent entrepreneur, the author used the TEAyyOPP variable (Involved in opportunity early-stage Entrepreneurial Activity; binary variable (Yes=1/ No=0)) to identify those opportunity driven nascent entrepreneurs and use as the dependent variable for binary logistic regression technique for analysis factors influencing opportunity driven nascent entrepreneurship. The descriptive statistics of cognitive approach variables are shown in Table 5 . A preliminary analysis was conducted to make sure there was no multicollinearity issue. In accordance to Hair et al. (1995 ) cited in Awang, (2015 , the value of VIF less than 10.0 was acceptable. The results showed that the multicollinearity test was acceptable as the highest VIF was 4.912 below than 10. Consequently, there was no a multicollinearity problem and the data was suitable for further analysis. The series of the binary logistic regression analysis in both Europe and Asia countries were tested. The author first tested the overall samples at once following by separation between Europe and Asia. Table 6 represents the result of logistic regression analysis. According to Table 6 , opportunity recognition and fear of failure was significantly effect a chance to become opportunity driven nascent entrepreneurs in both Europe and Asia. The result of analysis based on odd ratio shows that people who perceived a business opportunity will have 1.54 times higher probability to be an opportunity driven nascent entrepreneurs than not perceived a business opportunity. And, people who perceived their self efficacy also have 1.22 times higher a probability to be an opportunity driven nascent entrepreneurs than not perceived their self efficacy. Entrepreneurial network also generate 1.23 times higher for becoming opportunity driven nascent entrepreneurs. On the one hand, based on the analysis, the fear of failure has a negative effect on becoming an opportunity entrepreneur. People who possess fear of failure seem to have a lower probability to become an opportunity driven entrepreneurs than counterpart (Exp(b) = 0.691). Education also has a positive effect to become an opportunity driven nascent entrepreneurs. On the one hand, age has a negative effect. Younger people seem to become an opportunity driven entrepreneurs than senior people (Exp(b) = 0.989).
Next step, the logistic regression was separately performed to test for the existence of significant differences between Europe and Asia. According to the results of logistic regression, opportunity recognition and fear of failure still singificantly effect the likelihood for becoming opportunity driven nascent entrepreneurs. Self efficacy and entrepreneurial network significantly affects the likelihood to become an opportunity driven nascent entrepreneurs only Asia but not found in Europe. Male was found to be an opportunity driven nascent entrepreneur than female significantly in Europe. And, Education was found to positive affect the likelihood to be an opportunity driven nascent entrepreneur in both Europe and Asia.
Conclusion and Future Research
Opportunity driven entrepreneurship has been paid attention from previous researches (Bergmann & Sternberg, 2007; Williams, 2008; Kelley, Singer, & Herrington, 2012; Sahasranamam, & Sud, 2016) . This study endeavored to fulfill this gap for more understanding to what extent the difference of cognitive approach impact the likelihood for becoming opportunity driven nascent entrepreneurs. The results showed that opportunity recognition, and risks taking enhance the likelihood for becoming opportunity driven nascent entrepreneurs in both Europe and Asia whereas entrepreneurial network and self efficacy were found to significantly affect only Asia but not in Europe.
The results of this study also contribute some practical implications. Since opportunity driven entrepreneurship is one of the most vital mechanisms contributing to economic and social development, and also is a major driver of job creation and national prosperity than necessity entrepreneurship. Policy makers need to not only focus on the "quantity of entrepreneurship" but also the "quality of entrepreneurship" issue into account in order to establish sustainable competitive advantage for nations.
Nonetheless, this study has few limitations. Firstly, all of perception variables were measured with a binary scaling. The data limits the possibility of a more various analysis to examine the causal relationships between the independent and dependent variables. Secondly, this paper used only Europe and Asia data from GEM2015. Therefore, the findings should be carefully generalized for other continents. Including a multi-item measurement is recommended for further research. And, Future researches should expand this line of research to include other relevant factors and more countries so as to provide more comprehensive theoretical framework for explaining opportunity driven entrepreneurship.
